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B Service centers
Quebec City, Canada
Paris, France
Singapore
Beijing, China

[ Manufacturing operations
Quebec City, Canada
Toronto, Canada
Victor, NY, USA

Sales locations
- ¥ (located in 12 countries)

Diversified global customer base. clobal sales diversification
was at the core of EXFO's growth strategy for 2001. Geographically, our sales were
spread among North America, Europe, Asia and the rest of the world with a 58%, 21%,
13% and 8% split, respectively. As a multisite company, EXFO continues to enhance its
market positioning and sales coverage. In Europe, we expanded into a new Paris sales
office and service center. In Asia, our sales nearly tripled and were backed by new
service center openings in Singapore and Beijing. With our diversified customer base,
no single company accounted for more than 6.4% of sales. The sum of the parts: we
have designed a strategy to tap into diverse revenue streams for dynamic global

coverage and scope.
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